
V I D E O  S C R I P T  
TEMPLATE & GUIDE 



This  guide and workbok was created to help you work through 

creating your very first video. 

Inside you will find... 

A walkthrough of how to brainstorm and write the script for your 

first video. 

What you should include at the beginning of your video if you 

want people to watch from start to finish.

Why your branded videos should have title cards and not intros.

Where you need to place your call-to-actions if you want people 

to take action (ex. sign up for your email list).

A template to write a script for ALL of your future videos.

PLUS 

BONUS SECTION ON HOW TO 

USE THESE TECHNIQUES FOR LIVE VIDEO 

 



STEPS TO CREATE VIDEO CONTENT THAT 
WILL MAGNETIZE YOUR AUDIENCE

Want to create video content that actually resonates with your 

audience? Then you will need to script out your videos. 

First thing we gotta start off with is goals! Goals are essentially the most important part 

of any marketing strategy. Without them, you won't really know where you're going and 

your audience sure won't get where you're trying to take them.  

Step 1: Goals

Once you've decided the purpose of your video, you will want to decide on a few title 

ideas that make it clear what your video is about.  

For example, if your goal is to help your audience make healthy vegan chocolate chip 

cookies, you could title your video: How to Make Sugar Healthy Vegan Chocolate Chip 

Cookies - Sugar Free!

Step 2: Title

Write out the goal for your video.

What is the purpose of this video? What problem are you helping your audience solve?  I 

like to typically have two goals. One goal that lists the problem I am helping my audience 

solve. The second goal is what do I want my audience to do AFTER they watch this video? 



Once you've decided the purpose of your video and have brainstormed a few ideas for 

the title, you will want to decide on a call-to-action.  

What do you want your audience to do? Subscribe to your Youtube channel? Download 

that content upgrade? Register for your course? Buy your product? Engage with your 

Brand? 

Step 3: Call-To-Action

WHEN TO HAVE A CALL-TO-ACTION

Call-to-actions require strategy for them to be effective. I recommend for most instances

that you place your call-to-actions in three different sections of your video: The Intro, 

The Halfway or Midpoint and in The Closing. 

For example...

Telling your audience about a PDF, Webinar, Checklist, Template, or any 

other FREEBIE that they would be excited about and how they can access it 

for FREE.

Telling your audience to subscribe if they want more videos like the one

they're currently watching.

Telling your audience to like this video if they want you to create more 

videos like this.

Telling your audience while hosting an Instagram Live Webinar to comment 

on your latest Instagram post to get their question answered in the next 

webinar and get a FREE copy of the first chapter of your new eBook!

If the goal of your video is to sell a product or course, hold off on introducing the call-to- 

action to purchase your product until at least the halfway point of the video and again at 

the very end. 

Most likely you're creating this video or hosting this type of webinar, training or LIVE 

video because the live training is your freebie in hopes of selling a product or a service. If

that's the case, you need to educate your tribe first and let them know how the product 

or course yo want them to purchase is going to solve a problem for your audience.  



HOW TO DO A CALL-TO-ACTION THE RIGHT WAY

A lot of people mistakenly assume that you can't give a "call-to-action" on Instagram Live, 

Youtube and other video platforms. 

But guess what? You can! 

The most effective way to get your audience to take action is to actually TELL THEM (Yes! 

With your voice!). Don't just list your call-to-action in the description of your Youtube 

video or in the caption of your Instagram post. 

Want to know how I do it? 

Well here is an example with a video I posted on Youtube and my THREE call-to-actions. 

This video topic covered how to create and repurpose content so you never run out of 

ideas. 

INTRO CALL-TO-ACTION:  "Hey Guys so really quickly before we jump into this video, I just

wanted to let you know that in the description below my video, you will find a link where 

you can download 50 Video Post Ideas for FREE. If you're having trouble coming up with 

content for your videos, I know you're absolutely going to LOVE this! " 

MIDPOINT CALL-TO-ACTION:  "Again, if you're having trouble coming up with content 

ideas you should really check out that guide that gives you 50 Video Post Ideas that I 

talked about in the very beginning. It's in the description. It has a years worth of content 

ideas." 

CLOSING CALL-TO-ACTION: "Okay that's it guys! If you loved this video don't forget to 

LIKE and SUBSCRIBE. Also don't leave empty handed, if you're struggling with your 

content and in need of ideas...in my description there are 50 Video Post Ideas that you 

can get now for FREE!" 

So now it's your turn.... 

What is your call to action?



KEY COMPONENTS TO CREATING VIDEO THAT 
WON'T HAVE YOUR AUDIENCE FALLING ASLEEP

*Sigh* So honesty moment here, folks! No matter how much you know your stuff, it’s 

usually a good idea to always write a script. 

A script can be a simple outline all the way to a detailed line by line write up of what 

you’re going to say on camera. But guess what? You need to write it. 

If Shonda Rhimes has to write a script to tell us How to Get Away with Murder, then you 

need to, too.  

The problem is you--yes you!! And me...and them...And all of us. We as humans are really 

great at babbling. And while I’d love to say that this script is for you (to make the filming 

and editing process easier, ofcourse), the script you write is really for your audience. 

So if the pros don't get to skip out on scriptwriting, neither do you!

A hook is one of the most important components of brilliant video content, yet it's so 

underutilized. It should be no more than 10-15 seconds long. 

The first 15 seconds of your video is probably the most important part because this is 

when people decide whether or not they're interested in what you have to offer. 

Hook:

1. Show something really entertaining, dramatic, eye-catching, exciting or juicy! 

Examples 

1. Got some juicy drama that happened in your blog? Show a clip of that at the very first 

part of your video. 

2. Show the finished product or look of what to expect if someone watches your entire 

video tutorial. 

3. If you're doing an office tour, show an overview of the space. 

4. Got a product? Show off the parts that your audience would find most beautiful about 

it. Is it the design? Is it a functionality? Can you style it in a pretty way?

When it comes to a hook, I have a few PROVEN ideas to get started: 



2. Reel them in by their emotions. Start off by talking about how a problem may make 

your audience feel, then tell them how you're going to help them solve that problem.

Example 

1. "Do you feel like you're always two-steps behind or feel frustrated because you can't 

ever keep up with your social media, posting on your Youtube channel regularly AND stay

on top your blog? Well in today's video, I am going to show you how to automate your 

social media so you can spend less time on social media, and more time doing what you 

love." 

If you're not able to start your video with a question. You can also consider... 

3. Telling your audience a popular myth, then tell your audience that in this video you will 

explain why this myth isn't true. 

4. Telling your audience you know that they want to achieve something, but are 

struggling to meet their goal. 

Example 

1. If you're watching this video, chances are the only day you look forward to is Friday 

because you know the next day is the weekend. And for the past few years, you've been 

planning on the way you're going to creatively tell your boss to suck it, once you've 

figured out a way how to turn that passion into a business. Well today, I'm going to show 

you how you can quit your job sooner than later and start making money from your 

dreams." 

Write out a few ideas for hooks:



An intro has two parts. The intro and your first call-to-action. 

First, it's where you briefly tell people who you are and what people can expect to 

find on your channel. 

It should be brief (had to re-emphasize this) and go something like: 

"Hi, My name is Natasha and I create videos that help Female Entrepreneur's grow 

their business and their income with video marketing." 

Bam! 

After that, you want to give your call-to-action. 

Intro:

If you're confused on what I'm talking about -- check out these title cards from famous TV

shows: here, here, and here.

I'm a fan of title cards and not Intro's. Why? Because when people create Intro's they're

normally 7-15 seconds long (and sometimes longer). 15 seconds may not seem that long to

you but it feels super long to the rest of us.  

Title cards are 3-5 seconds long. In this digital space where you only have a few seconds 

before your audience gets bored and goes elsewhere, it's wise not to waste it on a long 

intro. 

And while by no means is a title card necessary to have an amazing video (or appropriate

for every video), a lot of people want to include some sort of intro in their video which is 

why I'm telling you how to do it well, if you're going to do it. 

Anything longer than 3 seconds, belongs in a Youtube channel trailer.

A title card is a piece of text that is normally found at the beginning of a TV Show. So 

when you watch your favorite show and the title of the show pops up on the screen, that 

is the title card. If you're doing live video, you probably won't need this unless you want 

to be fancy! And you definitely won't need this for Periscope, Instagram or Facebook 

Live! 

Title Card (Optional):

http://vignette2.wikia.nocookie.net/glee/images/8/8c/Gossip_Girl_title_card.jpg/revision/latest?cb=20110909033238
https://i.ytimg.com/vi/wTJ8ndXFnjQ/maxresdefault.jpg
https://upload.wikimedia.org/wikipedia/en/1/17/The_Walking_Dead_title_card.jpg


Examples: 

1) Stay to the end of this video and learn how you can get a years worth of video content

ideas. 

2) To compliment today's topic of Instagram Strategy, I've included a bonus that you can

download [tell people where to download] that will give you 150 Instagram Hashtags to 

Build A Massive Brand.  

3) Be sure to subscribe if you want to watch more videos like this. 

Adding too many call-to-actions can confuse your audience. Outside of telling people to 

subscribe or like your video, limit how many content upgrades your discuss in one video. 

Intro Pt 2 - Call to Action:

 TIP: Remember those call-to-action ideas you wrote down on page 5? You're 

gonna need them in a bit!  Now let's work through the rest of that intro.

QUICK NOTE FOR BRANDS AND BUSINESSES ON YOUTUBE

 If growing your Youtube channel is a top priority for your business, you don't want to use 

every video as an opportunity to send all of your traffic to your website or email list. 

Youtube rewards channels favorably that have videos that keep people on Youtube. So if 

your video causes people to binge watch other videos, it can BOOST your videos 

performance and your channels overall rankings. 

 Just like blogging, it's incredibly important to actually have a video marketing strategy 

when you create video content. You want to make sure that each video has a purpose, and 

is created intentionally with a goal in mind. If you haven't yet, check my guide on Creating 

A KILLER Video Marketing Strategy to learn how to craft your video marketing strategy. 

If your goal is to create a video that GROWS your Youtube channel, your call-to-action 

should focus on people subscribing, liking and checking out your other videos...NOT your 

website or email list.



Intro: 

What is your name?

What do you do?

Who do you serve?

What problem do you solve, and how will you help your audience 

achieve the results they desire?



Here is where you deliver the goodies that you promised in your hook and give the 

solution to the problem you promised to solve. 

If I am doing a video that explains how to solve a problem, I normally list out a few tips 

and give some real advice along with actionable steps my audience can take. 

Content:

So again, the first part of your intro should look something like... 

Hello, I'm __________________, and I'm _________________, and I help 

___________________ go from ____________________ to __________________. 

or 

Hello, I'm __________________, and I'm _________________, and I help 

___________________ that struggle with _________________ build ______________. 

1)  If you're doing a video that explains how to solve a problem, list out a few tips and 

give some real advice along with actionable steps that your audience can take. (Tip:  

Try to stick with 3 main points). 

2) If you're doing a tutorial, this is where you would show them the steps to get the 

finished look or result. 

3) If you're having a discussion about a real life topic, make a list of interesting topics 

and plan out how much you'll talk about each topic.

In this section, if my call-to-action amplifies my video topic, I make sure to also add another 

one here, presumably promoting the same content that I did in the beginning of the video. 

Keep in mind that just because you landed your hook, doesn't mean you can let the 

remainder of your video fall to the wayside. If this is a video training or video you will post on 

YouTube or Vimeo be sure to jazz up this section with sound effects, music, jump-cuts and 

anything to keep your audience holding on till the end. 

It's very important when you're on camera to remember to pay attention to your tone, your 

cadence and your energy. You don't want to seem like you're bored of talking but at the 

same time you want to make sure you are clear and aren't slurring your words or speaking 

too fast. 



Create an outline for your topic or fully write out your script. 

If you delivered a great hook, the right audience should have stuck around and as long as you

deliver the heart of your video in a concise way, most people at this point will stick around 

until the end.



In this section, you want to ask your audience a question, point them to your other 

content that they may find interesting, or for the third time, implement that same call-to- 

action. 

For YouTube videos, I like to tell my audience to like or subscribe regardless if I 

mentioned a different call to action earlier in the video. 

It's always good whether you're interacting with your base on Youtube or Instagram Live 

to ask your audience a question. 

For example, if you're hosting a webinar on Instagram Live about How to Create Content 

on Instagram That Gets Engagement, you can ask your audience towards the end of the 

live stream what specific troubles they're having with keeping their Instagram Photo Grid

consistent and brand focused. You can use this to get your audience engaged through 

commenting and you can use it to decide if this topic is something your audience is 

struggling with and address it in in another webinar.It's always good whether you're 

interacting with your base on Youtube, Instagram Live or any other platform to ask your 

audience a question, even if it's to gather info for future live trainings. 

Closing:

Write out your closing



HOW TO USE THESE TECHNIQUES TO 
CREATE CONTENT FOR LIVE VIDEO 

The main difference between live video and pre-recorded video is 

that live videos don't have title or intro cards, and they usually are 

created with the goal of getting a potential lead to convert to an 

actual customer. 

Regardless if you're creating a live video or not, the format of your 

video is still the same. 

1. You will want to have a TITLE for your video so you can promote 

your live broadcast or webinar across your social media channels in a 

way that is succint and still intrigues your audience. 

2. Always start your video off with a HOOK so your audience can get a 

little bit of insight to why they should stay for the entire broadcast. 

3. Next is your INTRO. Introduce yourself so everyone can know who 

you are, what it is that you do, and who you serve. 

4. Finally we're at the beef of your video. This is your CONTENT. Pick 

3-5 main points to cover in your video. 

5. In the CLOSING, this is where you pitch your product or service. 

This product or service should be related to the topic you're hosting 

your webinar or live training on. Ideally, this product should help your 

audience accomplish the main problem that you covered in your 

training. 

For example, if you did a live training on how to grow your blog traffic,

you could then pitch a product that shows your audience how you 

used Pinterest to reach 100K page views per month. 



LIVE VIDEO TIPS 

Don't start your presentation immediately when you go live. Give 

your audience 1-7 minutes after your start time to give people time 

to get in.

If you're doing a live broadcast where you show your face, pause 

throughout the live showing to give your audience moments to 

interact with you. 

If you're doing a live broadcast with mainly slides and a comment 

box, consider having someone hang out in the chat to interact with 

the commenters, while you're doing your presentation.

Try to mention your call to action at least 2-3 times in the video. 

If you're nervous about going live, practice with a friend ahead of 

time. Just because you know your stuff, doesn't mean you can't 

blank out from nerves -- it happens to the best of us! Take a deep 

breath, and practice until you're comfortable with your 

presentation.

Don't drag out your training with unnecessary information. If you 

only have 3 main points, make those points as valuable as possible. 

Don't try to stretch 20 minutes of content to 45 minutes with filler 

material.  There is so much opportunity during a webinar to use it 

to interact with your audience, and give actual visual examples. 

Still, you need to know your stuff. A 30-45 minute presentation is 

usually correlates to only 900-1200 written words. If you're well

versed in your niche, coming with 900-1200 words worth of content

should be easy peasy.



VIDEO SCRIPT TEMPLATE

Intro:

Title:

INSERT TITLE CARD HERE

Hook: 

Closing:

Content:


